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IN IOWA

is about more than places

fo visit; it's jobs, economic
growth, quality of life, and
revenue generation. I's about
investing in lowa’s future.
lowa’s tourism and travel
industry asks for your support
and investment, and in turn
we offer revenue for the state
of lowa. Tax dollars are
generated for roads, schools
and community development.

Tourism is a proven economic
driver for lowa, generating more
than $6 billion in revenue and

over 62,000 jobs.

Tourism works for lowa. lts economic impact is

tremendous and reaches all 99 counties. Tourism
imports tax payers so locals don't have to pay as
many taxes, plus tourism jobs never get exported.

This publication is produced by the Travel Federation of lowa and is offered
as a resource fo the General Assembly of lowa, lowa’s Executive Branch,
and for all lowans fo understand the significance and positive impact of

the fourism industry to lowa’s economy and quality of life.

Sources for various statistics contained in the booklet are noted throughout and understood to be correct
at the time of the January 2012 printing.
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m INVEST in tourism marketing with a S5 million appropriation.

Adding to the tourism marketing budget will:
* Increase state general fund revenues.

* leverage private investment fo expand into new markets, including out-of-state.
e Create jobs.

m SUPPORT outdoor recreation by increasing funding for state parks, trail development and CAT grants.
Doing this will:

* Improve the quality of life in lowa.

* Help recruit and retain businesses.

* Keep lowans healthy and active.

* Help lowa become the “Healthiest State.”

ENFORCE lowa's current school start date.

e Tourism does not compete with education — it helps pay for it.

* Millions in state sales tax revenue are lost each day school starts early -
including the local option sales tax for schools.

These priorifies were generated from a stafewide survey completed by lowa tourism professionals.
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$4,169,000

MILLIONS

Source: Iowa Economic Development
Authority, Tourism Office,
Public and Private Funds Combined
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$54.0

Only Delaware (S1.5 million), Indiana ($3.2 million),
Rhode Island (5470,000), Vermont ($3 million), 2011 = 2012
Washington (S0), have smaller budgets than lowa. gl%‘A’ E%rERg
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Millions
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Iowu Runks #45 in ihe Nuﬁon Source: U.S. Travel Association,
Midwest Regional Average = $14.8 Public Funds Only
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t’zal)e/e&S PAY TAXES SO
LOW()]S PON'T HAVE TO

» Traveler spending impacts every county in lowa.

) Travelers in lowa spend an estimated $18 miillion a day.

) In 2010, travel generated enough state and local sales tax revenue to
pay the entire salaries of all of the firefighters,
police officers and sheriffs in lowa.

Source: Economic Impact of Travel on Iowa’s Counties 2010, Bureau of Labor Statistics 2010



TRAVEL GENERATED SJTATE TAX
7Z€C€l P?s IN IOWA 2006-2010
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Millions
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Source: U.S. Travel Association

Wast ]Facts page 6



pegE7 j?ast facts

N » www.travelfederationofiowa

: 2010 ECONOMIC mf‘%)ad
OF TRAVEL ON IOWA COUNTIES

Tourism is a proven

Nelge

economic driver for ) $6.6 billion in domestic traveler spending
lowa, generating « )

more than $6 billion » 62,020 travel related jobs
in spending and y

over 62,000 jobs. » Payroll of $1.08 billion
) State tax receipts of $321.4 million

Source: The Economic Impact of Travel on Iowa Counties 2010, U.S. Travel Association



AVERAGE spending PER TRIP A

$592.27 Investing in promoting

lowa to out-of-state
travelers reaps great
returns because these
travelers pump new money
into lowa’s economy and
spend more when
traveling to our state.

N —

$382.86

lowans Travelers from
Traveling Surroundmg Source: 2011 Marketing Follow-up Survey,
In lowa States Traveling January through August, lowa Economic
lowa Development Authority, Tourism Office
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TRAVELERS VISITING
IOWA STATE.OF

O’ZLgL}’l

Due to limited budget, the lowa Tourism Office
does the majority of out-of-state marketing in
Minnesota, Wisconsin and Illinois.

lowa is outspent for market share with states
that have much larger budgets.

Source: 2011 Marketing Follow-up Survey, lowa Economic
Development Authority, Tourism Office
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Spring
March-May
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Winter

December-February

Summer
June-August

September-November

IOWA
TRAVELERS
BY

Season

Source: Iowa Travel Barometer,
Iowa Economic Development
Authority, Tourism Office
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) Tourism is one of the top 10 employers in 49 states (including lowa).
In faci, travel and tourism is the 8th largest employer in lowa.

» On average, every $105,906 spent by domestic travelers in lowa directly
supports one job.

) Tourism fuels lowa’s economy; creates jobs in all 99 counties and
encourages local entrepreneurship.

) Tourism jobs cannot be outsourced and tourism jobs never get exported.

Source: The Economic Impact of Travel on Iowa Counties, U.S. Travel Association
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WHO IS inv()/vea/ fastfcts

The Travel Federation of lowa is a statewide grassroots organization dedicated to growing lowa's tourism industry
through advocacy and education. The Travel Federation of lowa consists of the members of lowa's three tourism
regions. Each Tourism Region (Western, Central, and Eastern) appoints their Executive Director and four representatives
from the tourism region membership to serve on the TFl Board of Directors. The TFl Board of Directors conducts the
dayto-day business of the organization.

For more information about how to become involved, please contact one of the regional tourism offices:

WESTERN IOWA CENTRAL IOWA EASTERN IOWA
103 N. 3rd Street ® Red Oak, IA 51566  Box 454 e Webster City, IA 50595  Box 189 e Dyersville, IA 52040
712-623-4232 or 888-623-4232 515-832-4808 or 800-285-5842 563-875-7269 or 800-891-3482
Email: witr@traveliowa.org Email: ann@iowatourism.com Email: eita@easterniowatourism.org
www.visitwesterniowa.com www.iowatourism.com www.easterniowatourism.org
LOBBYISTS
Amy Campbell Craig Patterson
P.O. Box 1403 P.O. Box 1403
Johnston, lowa 50131 Johnston, lowa 50131
amy@ialobby.com craig@ialobby.com

515-554-5838 515-554-7920
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BOARD
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WESTERN REGION

Michele Walker

Western lowa Tourism Region
103 N. 3rd Street

Red Oak, IA 515662217
witr@traveliowa.org
712-623-4232

Shirley Phillips

Sac Economic & Tourism Devel.
615 W. Main Street

Sac City, IA 50583
shirley@saccountyiowa.com
712-662-7383

Tom Kuhlman

lowa Great Lakes Chamber of Commerce
PO Box 9, Arnolds Park, IA 51331
tom@okobojichamber.com
712-332-2107

Kathy Dirks

Harrison County Historical Village
& Welcome Center

2931 Monroe Avenue

Missouri Valley, IA 51555
kdirks@harrisoncountyparks.org
712:642-2114

Lisa Riggs

Danish Windmill Corporation
4038 Main Street, PO Box 245
Elk Horn, lowa 51531
lisa@danishwindmill.com

7127647472

CENTRAL REGION

Ann Vogelbacher

Central lowa Tourism Region
PO Box 454

Webster City, IA 50595-0454
ann@iowatourism.com

515-832-4808

Pete Malmberg

Dallas County Conservation
1477 K Avenue

Perry, lowa 50220
pete.malmberg@co.dallas.ia.us

515-465-3577

Linda L. Bacon

Newton Convention & Visitors Bureau
113 1st Avenue W.

Newton, |IA 50208
lindab@pcpartner.net

641-792-0299

Lori Chappell

lowa State Fair

P.O. Box 57130

Des Moines, IA 50317-0003
515-262-3111 x.204

Ichappell@iowastatefair.org

Greg Edwards

Greater Des Moines Convention
& Visitors Bureau

400 Locust Street, Suite 265
Des Moines, |IA 50309-2350
gedwards@desmoinescvb.com

515-699-3438

EASTERN REGION

Carrie Koelker

Eastern lowa Tourism Assn.
PO Box 189

Dyersville, IA 52040
carrie@easterniowatourism.org

563-875-7269

Kim Burger

Cedar Falls Tourism

City of Cedar Falls Tourism
& Visitors Bureau

6510 Hudson Road
Cedar Falls, IA 50613
kim@cedarfallstourism.org
319-268-4266

Marilee Fowler

Cedar Rapids Area
Convention & Visitors Bureau
119 1st Ave SE

Cedar Rapids, IA 52401
mfowler@cedar-rapids.com

319-398-5009

Aaron Buzza

Waterloo Convention & Visitors Bureau
500 Jefferson St.

Waterloo, IA 50701
aaron@travelwaterloo.com
319-233-8350
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